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Citymetria 3.0% 85 7.8 75 7.9
Mosaic 3.0% 7.0 53 75 6.6
TVIN IMC 3.0% 8.0 8.0 7.8 7.9
" OAT A0S S$EOEC 2.3% 8.3 4.7 8.3 7.1
Intensive 2.3% 7.7 7.7 6.7 7.3
Praktika 2.3% 8.7 8.7 8.7 8.7
SPN Ogilvy 2.3% 6.0 6.0 6.0 6.0
UNIONLINX 2.3% 6.7 5.0 6.3 6.0
Al Agency 1.5% 55 7.0 55 6.0
BeeTL 1.5% 95 75 8.0 8.3
Brandl 1.5% 9.0 75 10.0 8.8
Diversity 1.5% 7.0 6.5 7.0 6.8
ICON 1.5% 8.0 4.5 9.0 7.2
Momentum 1.5% 7.0 6.0 6.5 6.5
Point Passat 1.5% 9.0 7.0 35 6.5
R&I 1.5% 4.5 5.0 45 4.7
I 1.5% 7.0 7.0 5.0 6.3
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